
P H O T O  C R E D I T:  E S K I M O B L O O D  ( C C ) ,  V I A  F L I C K R

S T O RY
Long-form & Scrollytelling Workshop

https://www.flickr.com/photos/76761958@N00/23471417


W E L C O M E



M I R K O  L O R E N Z
J O U R N A L I S T,  I N F O R M AT I O N  A R C H I T E C T &  T R A I N E R  

W W W. T R U LY. M E D I A  





W W W. D ATA W R A P P E R . D E  

http://www.datawrapper.de


W W W. T R U LY. M E D I A  



W H AT  A B O U T  Y O U ?
Y O U R  B A C K G R O U N D ,   

E X P E C TAT I O N S  F O R  T H I S  W O R K S H O P  



T O D AY
1. W H AT  I S  L O N G F O R M  M U LT I M E D I A ?  

 E X A M P L E S  
 D E F I N I N G  T H E  F O R M  

2 .  E L E M E N T S  A N D  P R O D U C T I O N  
T O P I C S  
T E X T,  P I C T U R E ,  V I D E O ,  A U D I O  
D ATA  
T O O L S  ( PA G E F L O W,  W O R D P R E S S )  

3 .  D E V E L O P  Y O U R  O W N  S T O RY  



O N E  
S T O R Y  
AT  A  
T I M E !



T O  G E T  T H E R E :  D O  I T  O F T E N …

T H E  B E A T L E S  I M  S T A R  –  C L U B  
H A M B U R G  1 9 6 2  
©  D A N N Y  WA L L /  K & K

http://www.vinylrecords.ch/B/BE/Beatles/Live-Starclub/live-starclub-beatles.html

http://www.vinylrecords.ch/B/BE/Beatles/Live-Starclub/live-starclub-beatles.html


T H E R E  I S  A  PAT T E R N  H E R E :  
B E F O R E  Y O U  C R E AT E ,  P R A C T I S E  T H E  F O R M
The Song/tracks on "Beatles Live At The Star-Club in Hamburg 1962" are 

 • Introduction/I Saw Her Standing There (Lennon/McCartney) 3:01 
 • Roll Over Beethoven (Chuck Berry) 2:15 
 • Hippy Hippy Shake (Chan Romero) 1:52 
 • Sweet Little Sixteen (Chuck Berry) 3:20 
 • Lend Me Your Comb (Wise/Weisman) 2:00 
 • Your Feets too Big (Benson/Fisher) 2:24 
 • Twist and Shout (Medley/Russell) 2:20 
 • Mr. Moonlight (Johnson) 2:23 
 • A Taste of Honey (Scott/Marlow) 2:10 
 • Bésame Mucho (Velázquez/Skylar) 2:46 
 • Reminiscing (King Curtis) 2:05 
 • Kansas City/Hey, Hey, Hey, Hey (Leiber/Stoller) 2:56 
 • Nothin' Shakin' (But the Leaves on a Tree) Colocrai/Fontaine/Gluck/Lampert 1:24 
 • To Know Her Is to Love Her (Phil Spector) 3:23 
 • Little Queenie (Chuck Berry) 3:57 
 • Falling in Love Again (Hollander/Lerner) 2:14 
 • Ask Me Why (Lennon/McCartney) 2:33 
 • Be-Bop-A-Lula (Vincent/Davis) 2:29 - Featuring Fred Fascher on lead vocal. 
 • Hallelujah, I Love Her So (Ray Charles) 2:08 - Featuring Horst Fascher on lead vocal. 
 • Red Sails in the Sunset (Kennedy/Williams) 2:11 
 • Everybody's Trying to Be My Baby (Carl Perkins) 3:04 
 • Matchbox (Carl Perkins) 2:37 
 • I'm Talking about You (Chuck Berry) 2:06 
 • Shimmy Shimmy (Massey/Schubert) 2:20 
 • Long Tall Sally (Johnson/Penniman/Blackwell) 1:47 
 • I Remember You (Schertzinger/Metter) 1:56 
 • Where Have You Been All My Life? (Weill/Mann) 2:09 
 • Till There Was You (Meredith Willson) 2:02 
 • Sheila (Tommy Roe) 2:00 
 • I'm Gonna Sit Right Down and Cry (Over You) (Thomas/Biggs) 2:43 

W H AT  
T H E  B E AT L E S  
P L AY E D   
B E F O R E  
T H E Y  
B E C A M E  
FA M O U S .

http://www.setlist.fm/setlist/the-beatles/1962/the-star-club-hamburg-germany-3bdae050.html

http://www.setlist.fm/setlist/the-beatles/1962/the-star-club-hamburg-germany-3bdae050.html
http://www.setlist.fm/setlist/the-beatles/1962/the-star-club-hamburg-germany-3bdae050.html


E X A M P L E S





Storytelling
Magazine-Layout

Full Screen Pictures

Videos

Multimedia-
Animation

Maps

Scrolling

http://www.nytimes.com/projects/2012/snow-fall/#/?part=tunnel-creek

http://www.nytimes.com/projects/2012/snow-fall/#/?part=tunnel-creek




http://www.motherjones.com/politics/2015/04/charts-show-cost-price-gun-violence-america/



https://www.nytimes.com/2017/11/07/world/americas/mass-shootings-us-international.html



https://www.nytimes.com/interactive/2015/10/03/us/how-mass-shooters-got-their-guns.html?_r=0

https://www.nytimes.com/interactive/2015/10/03/us/how-mass-shooters-got-their-guns.html?_r=0
https://www.nytimes.com/interactive/2015/10/03/us/how-mass-shooters-got-their-guns.html?_r=0


http://www.fallen.io/ww2/

http://letsfreecongress.org


https://www.theguardian.com/world/interactive/2013/nov/01/snowden-nsa-files-surveillance-revelations-decoded#section/1



http://letsfreecongress.org

http://letsfreecongress.org


https://www.nytimes.com/interactive/projects/well/breast-cancer-stories



Instant Pot

https://cooking.nytimes.com/guides/46-how-to-use-an-instant-pot?recid=0vznBSRJhsXlgOqwpQxYewQhlpO&sl_rec=thompson_sample_dedup&contentCollection=smarter-living&mData=articles%255B%255D=https%253A%252F%252Fwww.nytimes.com%252F2017%252F11%252F06%252Fsmarter-living%252Fout-of-office-away-email-messages.html%253Frecid%253D0vznBSRJhsXlgOqwpQxYewQhlpO%2526sl_l%253D1%2526sl_rec%253Dthompson_sample_dedup&articles%255B%255D=https%253A%252F%252Fcooking.nytimes.com%252Fguides%252F46-how-to-use-an-instant-pot%253Frecid%253D0vznBSRJhsXlgOqwpQxYewQhlpO%2526sl_rec%253Dthompson_sample_dedup&hp&action=click&pgtype=Homepage&clickSource=story-heading&module=smarterLiving-promo-region&region=smarterLiving-promo-region&WT.nav=smarterLiving-promo-region


https://www.nytimes.com/interactive/2014/06/05/upshot/how-the-recession-
reshaped-the-economy-in-255-charts.html



https://enfactorial.github.io/trust/



K E Y  A D V I C E



D O N ’ T  S TA RT  T O O  E A R LY  

T E L L  O N E  S T O RY,  N O T  M A N Y  

K I L L  Y O U R  D A R L I N G S

T H R E E  L E A R N I N G S



H O W  T O



P H O T O  C R E D I T:  T H O M A S  H A W K  ( C C )  V I A  F L I C K R .

S T O R I E S  
B R I N G  

T H I N G S   
T O  L I F E .  

https://www.flickr.com/photos/51035555243@N01/373249714/


„Don’t be the noise in the middle“

9 9  P E R  C E N T  
O F  S T O R I E S  A R E  
I M P O R TA N T  F O R  
A  D AY,  B E F O R E  

B E I N G  
F O R G O T T E N



T E L L I N G  
S T O R I E S  I S  

A  L E A R N A B L E  
A RT.

(Tools & Technology just help us doing it)



W H AT  D O  Y O U  N E E D  F O R  A   

 S T R O N G  

S T O RY ?



T R A I N  F O R  B I G  S T O R I E S

• Tell a story in six words 

• What does it mean to be a big voice? 

• Good stories have structure, great stories have a shape. 

• Why KISS is super-hard 

• Master the formPrepare, plan & practice (details matter) 

• There is an audience, too: Up the „Hill of Wow“



Stories are important, 
because they are a tool to 
make sense of the world.



Fairytale

Crowdsourcing

Big Picture

Newsletter
Explainer

Article

VideoSoundslide

SMS

Data
Longform

Joke Drama
Multimedia



ONE STORY AT A TIME



http://vimeo.com/14912890




B E T ?



Ernest Hemingway  
challenged other writers  
that he would be able to  

tell a story in just six words  
that would make people cry.



http://dangerousminds.net/comments/ernest_hemingway_and_the_six-word_short_story

http://dangerousminds.net/comments/ernest_hemingway_and_the_six-word_short_story


1 Simple Make something complex easy to compare

2 Surprising Uncommon perspective through new insights, interesting 
people, new places, etc.

3 Concrete „We will have a man on the moon and back home alive 
by the end of the decade.“ (J.F. Kennedy)

4 Believable Fact, Data, Numbers, Testimony

5 Emotional Empathy for the fate of one person

6 Repeatable Can the reader/user retell this story to others?



T H R E E  K E Y  S T E P S  

1 .  P R E PA R AT I O N  
2 .  F O R M  

3 .  C O N T E N T



Don’t start too early. 
Watch many, many 

examples. 



A repeatable pattern towards 
big stories is to collect material 

around the skeleton of a working 
narrative. 



PLAN  
THE  

STRUCTURE



J U S T  O N E  E X A M P L E …  
( C H O O S E N  B E C A U S E  I T  H A S  E V E R Y T H I N G  I N  I T… )

http://www.washingtonpost.com/sf/wp-sports/2013/02/27/cyclings-road-forward/©  C O P Y R I G H T  1 9 9 6 - 2 0 1 2  T H E  W A S H I N G T O N  P O S T

http://www.washingtonpost.com/sf/wp-sports/2013/02/27/cyclings-road-forward/
http://www.washingtonpost.com/sf/wp-sports/2013/02/27/cyclings-road-forward/


S E E ?  A  H E R O ,  H I S  S T O R Y  -  T E X T,  P I C T U R E S ,  V I D E O ,  D ATA .

©  C O P Y R I G H T  1 9 9 6 - 2 0 1 2  T H E  W A S H I N G T O N  P O S T http://www.washingtonpost.com/sf/wp-sports/2013/02/27/cyclings-road-forward/

http://www.washingtonpost.com/sf/wp-sports/2013/02/27/cyclings-road-forward/


http://www.nytimes.com/newsgraphics/2013/10/13/russia/



CREATE  
A MEANINGFUL  

SURPRISE



Copyright: Monkey



Visualize in a smart way to surprise and educate.

http://www.informationisbeautiful.net/2010/the-true-size-of-africa/


https://kottke.org/17/10/the-mediterranean-sea-of-america



http://www.aljazeera.com/indepth/interactive/2014/06/dark-side-italian-tomato-20146261186932592.html



ONE  
IS BETTER THAN  

MANY



Tell the story of one, not many.

P H O T O  C R E D I T:  N A N D A D E V I E A S T  ( C C - B Y ) ,  V I A  F L I C K R )

https://www.flickr.com/photos/41109263@N00/3804697464/


http://www.washingtonpost.com/sf/investigative/2013/09/08/left-with-nothing/?utm_term=.dcb8dc478e30



P E O P L E  J U S T  D O N ’ T  C O N N E C T  T O  G R O U P S ,  
W E  C O N N E C T  T O  O N E  P E R S O N  AT  A  T I M E .  



THE STORY  
DEFINES 

THE 
FORM



Good text

http://www.poynter.org/uncategorized/14322/what-a-day/

http://www.poynter.org/uncategorized/14322/what-a-day/


http://www.theatlantic.com/infocus/

Simple, but effective: Use full screen photos.

http://www.theatlantic.com/infocus/




„Worth your time“



Quality, not quantity



A U D I O  T I P S

https://mediastorm.com/train/resources/gathering-audio/2



G O O D  A U D I O  I S  E V E N  M O R E  I M P O R TA N T  
T H A N  P I C T U R E S  A N D  V I D E O S

http://training.npr.org/category/audio/



https://vimeo.com/70714724



Surprise



A variation of form: Ask and answer questions. 



Longform.  
(Try it. Medium has a great edit mode, which helps to focus).

https://medium.com


Don’t try to be everybody’s 
darling

For well done content 
there is the „mega niche“ 
- tell one story for one 
audience. 
(Clay Shirky)

http://archive.wired.com/wired/archive/14.11/meganiche.html


R E L E VA N T   
S U R P R I S E



E X A M P L E



TA C K L E  T H E  T O P I C  

Ask what: 
- How many participants? 
- What are the outliers? 
- How many cheat?

Ask why: 
- How did they cheat? 
- Obvious… and beyond. 
- Find the real cheaters



F I N D  „ A L A N  M I L L E R “

Source: Andy Lehren, The New York Times

Finally: Hidden in data, there is the story…

http://www.nytimes.com/2009/11/01/sports/01runners.html?_r=0
http://www.nytimes.com/2009/11/01/sports/01runners.html?_r=0


S E A R C H  
Q U E S T I O N S  
I N T E R V I E W S  

F O T O S  
V I D E O S  

D ATA  

S T O R Y
C O M P R E S S  

T O :  



http://www.nytimes.com/interactive/2013/04/22/sports/boston-moment.html



U G LY  PA RT:   
L E A R N  T O  M A S T E R  D E S A S T E R

Audiorecorder not running.
Battery empty.

Video unusable

Interviewpartner not showing up

Missed the plane/train/bus.

Not enough material. 
Too much material. 

Equipment stolen. 

Lost notes.



Develop ideas  
for your stories





U S E   
S K E T C H I N G   

T O  V I S U A L I Z E  A N D  S C O P E   

Y O U R  S T O R Y  O N  

O N E  PA G E

K E E P  T H E   
F O C U S



Definiere Anfang, Mitte, Ende



http://konigi.com/book/sketch-book/why-we-sketch

Iterate, shape, reduce.



http://konigi.com/book/sketch-book/why-we-sketch

Define the storyline.



http://konigi.com/book/sketch-book/why-we-sketch

From idea to completion: Not a straight line.



http://konigi.com/book/sketch-book/why-we-sketch

Work fast, trust that the shape will be revealed.



O N E  M O R E  T H I N G …



„A significant number of people are willing to spend 
significant amounts of time with articles that are relatively 

long, and are willing to share them —  
in other words,  

there is a demand for things  
other than just shallow clickbait.“

http://gigaom.com/2014/07/16/the-news-about-reader-attention-and-the-evolution-of-media-isnt-all-bad-theres-the-hill-of-wow/

http://gigaom.com/2014/07/16/the-news-about-reader-attention-and-the-evolution-of-media-isnt-all-bad-theres-the-hill-of-wow/


S H O W  
T H E M  
T H I S :

K E Y  
P O I N T  
— - >



http://gigaom.com/2014/07/16/the-news-about-reader-attention-and-the-evolution-of-media-isnt-all-bad-theres-the-hill-of-wow/

W H I C H  
M E A N S  
— - >

http://gigaom.com/2014/07/16/the-news-about-reader-attention-and-the-evolution-of-media-isnt-all-bad-theres-the-hill-of-wow/
http://gigaom.com/2014/07/16/the-news-about-reader-attention-and-the-evolution-of-media-isnt-all-bad-theres-the-hill-of-wow/


Tell a story.  
Six words, 

many words, 
audio narrative 

cool photos, 
awesome video, 

visual data. 
Whatever. 

But do tell a story. 



http://bit.ly/Chisinau2017



T H A N K  Y O U !

http://www.apple.com/de/https://twitter.com/mirkolorenz
http://www.apple.com/de/https://twitter.com/mirkolorenz
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